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The information in this document is public. 

It can be freely accessed and reused for any purpose and without restrictions. 
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1 About CitiMeasure 

CitiMeasure focuses on the application of citizen science (citizen measurement) initiatives in creating 

more smart, sustainable, and inclusive European cities. The specific objectives of the project include: 

• Objective 1: Reinforce the City Deal execution and support the development of three City Deal 

instruments by involving European stakeholders 

• Objective 2: Support city measurement capacity building through the establishment of a 

European Knowledge Centre 

• Objective 3: Raise awareness and create engagement at European level on the potential of 

city measurement initiatives and tools 

CitiMeasure builds upon the lessons learned from the Dutch City Deal Working Groups, a network of 

stakeholders working on the development of instruments to support smart cities, including citizen 

measurement initiatives in the Netherlands. The project aims to bring together the experiences and 

expertise of European cities and other relevant stakeholder in implementing citizen science initiatives 

and use those to support the establishment of three pan-European working groups that will develop 

three instruments; namely, (1) an instrument that allows the outputs of different city measurement 

initiatives to be compared, (2) an instrument that safeguards the digital inclusivity of city 

measurement initiatives (maximizing the opportunities for participation of interested individuals and 

communities), and (3) an instrument that connects information to behaviour change and policy. There 

will be a 4th working group that will focus on providing strategic direction and ensuring cohesion of 

activities across the three instrument groups and the project in general. In addition, CitiMeasure will 

raise awareness on the importance of citizen measurement initiatives and capitalise on the results and 

tools of similar citizen science projects by creating an online European Knowledge Centre with a 

repository of good practices. 

2 Visual identity 

2.1 LOGO 
Inspired by the City Deal logo, the CitiMeasure logo relies on several elements to represent the 

essence of the project. The network element represents the collaboration between different 

stakeholders. The connectivity icon represents the technological aspect of the project as well as the 

use of sensors more specifically. Finally, the stylised person represents the central role citizens have 

in this project. 
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2.1.1 Primary logo 
The primary logo is the preferred variant and should be used wherever possible. The logo is available 

both with its tagline and without. A positive version is available for light backgrounds and a negative 

version for dark backgrounds. 

  

2.1.2 Backup logo 
A black version of the logo is provided to be used only when black and white is the only option. 
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2.1.3 Space and size 
The logo requires a ‘clear space’ to maintain the clarity and impact of the logo. This is to ensure that 

no text, imagery or colours encroach on the logo affecting its legibility. 

The clear space is determined by the height of the ‘CitiMeasure’ C within the logo. 

 

To ensure clear readability of the logo, a recommended minimum size has been provided for both 

print and screen. 

 

  



 

 CitiMeasure_D3.1_ Brand and visual identity based on NL City Deal (2021)     8 of 11 
 

2.1.4 Things to avoid 
The logo should be used as is and not be modified in any way or circumstance. 

 

2.2 COLOUR PALETTE  
Colour references are provided in CMYK, RGB and Hex.  

Take care to ensure the correct values are used. 
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2.3 FONTS 
Main design font is Source Sans Pro, this will be used for all designed, public audience material, such 

as printed promotional tools.  

For project deliverables, simple documents or data sheets the backup font is Calibri (available on all 

Microsoft software). 

2.3.1 Example on how to use Source Sans Pro for headings and titles 
 

 

2.3.2 Backup font 

 

Download Source Sans Pro on Adobe Fonts (https://fonts.adobe.com/fonts/source-sans#fonts-

section). Calibri is automatically installed on all Microsoft Windows software, e.g. Word and Power 

Point. 
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2.4 TEMPLATES 
Templates with integrated visual identity, like the ones below, are provided for easy use. 

2.4.1 Presentations 
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2.4.2 Deliverables 

 


